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The Picturemarks project, iniƟally developed in collaboraƟon with a research lab at Harvard 
University and supported by GeƩy Images, began as an exploratory digital plaƞorm for aggregaƟng 
and visualizing personal image collecƟons. Building on prior quanƟtaƟve analyses—including usability 
tesƟng, A/B tesƟng, and cluster analysis, this new phase shiŌs toward a qualitaƟve invesƟgaƟon of 
how individuals construct idenƟty and interpret social influence through curated visual assemblages. 
This research explores how users engage with their aggregated images, parƟcularly those drawn from 
social media plaƞorms such as Instagram, and how the recontextualizaƟon of these images on a 
shared digital canvas affects self-percepƟon, memory, and interpersonal communicaƟon. Through in-
depth interviews, parƟcipatory design sessions, and visual ethnography, we examine user experiences 
with the Picturemarks interface, focusing on emoƟonal resonance, narraƟve formaƟon, and the 
perceived agency in visual self-representaƟon. Preliminary observaƟons, such as a student’s 
astonishment at seeing 2,000 personal images, many of them selfies, reorganized on a single canvas, 
suggest that visual aggregaƟon can provoke reflecƟve self-assessment and new modes of digital 
storytelling. This project invesƟgates these moments of insight, analyzing how visual paƩerns, 
repeƟƟon, and arrangement influence users’ understanding of their digital idenƟƟes over Ɵme. By 
centering user voices and interpreƟve pracƟces, this study contributes to humanisƟc and pedagogical 
discussions in digital humaniƟes, parƟcularly around visual literacy, data ownership, and the 
emoƟonal dimensions of digital archives. Findings will inform the design of more reflecƟve, ethically 
grounded tools for personal data visualizaƟon in educaƟonal and creaƟve contexts. 

 

  


